ﬂ y‘-lEGHbIVI NMNaaH ® /IHOCTPaHHBIN (DyCcKni) A3bIK ® MeXANCUMNAVHapHbIe KypChl
]

® [IpodunbHbIE ANCUUMIVHDI [TpodeccroHanbHasa npakTrka
® ObuieobpasoBaTe/ibHble ANCUUMINHDBI ® [ocypaapcTBeHHasa UToroBas atrectaunsd
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NHOCTpPaHHbLIN A3bIK B MPOpeccroHaIbHOW NHOCTpaHHbLIN A3bIK B MPpOpeccrioHa bHOW NHOCTpPaHHbLIN A3bIK B MPOpeccrioHaIbHOW
AeATelbHOCTY ) AeATeNbHOCTY ) AeATeNbHOCTY 7
TexHonornyeckas (MPoOeKTHO-
TexHo/Iornyeckas) NpakTmnKa
[eoHPOPMALMOHHbIE CUCTEMbI N UX
VIHXXeHepHble CUCTeMbl YMHOI0O ropoJa (Mpon3BOACTBEHHASA)
npryMeHeHne
3 3
6
APXNTEKTYPHO-pecTaBpaLMOHHOe
P ypHo™D P ApXUTEKTYpPHO-pecTaBpaLioHHoOe
NpOeKTVpOBaHMe
NPOeKTVPOBaHMeE
HayuHo-nccnegoBatenbckas paborta
5
NcTopusa, Teopua 1 MeTOAVKAE pecTaBpauny 6
11 2 ApXUTEKTYpHO-pecTaBpaLioHHoe
NpoeKkTpOBaHMe
NcTopusa, Teopura 1 MeToAVKa pecTaBpauny NHHOBAaLMOHHbIE TEXHONOTNW, KOHCTPYKLNW
2 N Matepuans
3
CBeTO-LBeToBas oOpraHn3aumsa ropoackou [MpefannioMHas NPakTmKa
cpeabl
4 TexHonornyeckas (MPoOeKTHo-
TeXHOJIornyeckas) npakTrka (yuyebHas) 15
drnocoduna n MeTo4010rNs HaYyHYHO M 9
LAeATeNbHOCTY 6
3 SproHoMuKa cpesbl
[oCyfapCTBEHHbIV 3K3aMeH
4
3
AvicumnnmHbl No BblIbopy Nef
HayuHo-1ccnegoBaTensCkas paboTa 3aKOHOAATE/IbCTBO, MEeHEAXKMEHT N MAPKETUHT
4 (monyyeHme nepBMYHbLIX HaBbIKOB HaYy4HO- E
nccnepoBaTebCkon paboThl)
BbinyckHasa kBannpukaumoHHas pabora
AncumnavHel No Bblbopy Ne2 AncumnanHel No Bblbopy Ne3
4 9 4 6

VIHXXKeHepHaa akagemus



M. AUcuUnanHbI NOo BbI6OpY

07.04.02 ApXnTeKkTypa NCTOPUNKO-KY/IbTYPHbIX 06bEKTOB

AvicumnnmHbl No BblIbopy Nef 1 n3 2 AncumnamHel No Bbl6opy Ne3 1n32

LindpoBsbie cpeAcTBa NapaMeTpruyeckoro JKCMNO3VLMOHHbLIN AU3aliH B apXUTEKType
$OpPMOOHPaA30BaAHNSA B apxXnTekType
Advertising and PR in Architecture

MHPOopMaLOHHOE MOAEeNIMPOBAHME B
apXUTEKType

AncumnnmHel No BblI6opy Ne2 1ns2

CoBpeMeHHble KOHLUEeNUW B apxXnuTekType

Tnnonorua 3gaHnin N COOPY>KeHWIA

VIHXeHepHasa akagemMuns



